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Splitsville for Laura Ingraham and 17 Salem stations

Divorce time for Laura and Salem after today’s show?

The Salem-owned stations have provided the major-market backbone for Ingraham’s Talk Radio - -
Network-syndicated show, but today appears to be their last day together. That's what lies behind SPLITSVILLE
yesterday’s announcement that in southern California, Saul Levine’s L.A.-market KGIL/1260 and San POP. 1
Diego-market sister XESURF/540 will pick up Laura beginning next week. That’s because Laura’s off ' ,
of Salem’s KRLA (870). | believe she’ll also be off the Salem conservative talk stations in places like
Philadelphia (WNTP/990) and Chicago (WIND/560). Earlier this Summer, Laura was locked out (she says) by

Talk Radio Network as they began to negotiate a renewal of her five-year deal. That kept her off the air for

the ending of the Spring Arbitron period, and lots of owners weren't thrilled with that. Salem was one of them.
Now this week, Laura's been telling on-air callers from specific markets — Salem markets - that she may be

gone from that station as of next Monday, and to check her website for the new affiliate. Ingraham’s had a great
run with TRN’s Mark Masters, who gave her the daytime clearance she wanted when she left Westwood five

years ago. Now Masters apparently faces a hurry-up job of replacing more than a dozen affiliates in major markets.
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Tom Joyner chooses Chicago talk personality Roland Martin as his new commentator.

Call it the designated Tavis Smiley position, because it’'s something that Joyner created for Tavis over time, and
then Tavis springboarded from there into public radio and now public television, with a nightly interview show.
But earlier this year, when Tavis started talking about Barack Obama on the Joyner show, something happened
with the audience - and eventually Tavis decided to move on. But the position of talking with Tom Joyner on

a regular basis about serious issues in the African-American community is a very high-profile one, and it’s one
that Chicago Sun-Times columnist Robert Feder says is now going to Roland Martin. Roland’s the former editor of
the Chicago Defender newspaper and for the past three years a featured personality on Chicago’s WVON

(1690). Feder says Martin will wind up his role at WVON at the end of September, and will then be heard on
Chicago on WVAZ (102.7) - and in over 100 other “"TIMS” markets. Think Roland’s not busy enough already? He's
a contributor to CNN, a commentator for Radio One’s TV One cable network, and a contributor to Essence
magazine. Don’t call him “the new Tavis Smiley” - but he definitely just landed a major gig.

It’s beginning to look a lot like...Christmas countdowns. And format changes?

Last year the website for Clear Channel’s WLIT-FM, Chicago (93.9) featured a second-by-second countdown to its
all-Christmas format, for several weeks before the flip. That didn’t lead to a format change at the soft AC station,
but some of this Fall’s all-Christmas stunts undoubtedly will. (I’'m hearing about one particular top-30

market station.) The Chicago “Lite” is in a very different competitive situation from last year, which might affect
its Christmas planning. It's now facing a “Fresh” competitor in the form of CBS Radio’s WCFS at 105.9. (I hear
Fresh ranked #3 with 25-54 women in the latest pre-currency month for Chicago PPMs.) Nationally, there may
be less enthusiasm in some quarters about going all-Christmas, after some recent PPM research presented at

the Arbitron Fly-In. And there may certainly be fewer stations cranking up Santa'’s sleigh really early, like in

late October or early November. In fact, look for more ACs to start offering Christmas music as a separate stream

i

Wake Up Your.Nights

e,

in your

Qasis


http://www.radio-info.com/newsletter/register.php
http://www.radio-info.com/newsletter/pdf/TRI09122008.pdf
http://www.oasispreview.com/

on their website, and to handle it that way, at least until Thanksgiving. Wouldn't it be interesting if some station’s
all-holiday stream “made the book” in a PPM market? And speaking of additional music streams -

Triton’s latest project — partnering with Kurt Hanson on “Slipstream Radio”, expanding stations’

online possibilities.

Kurt brings his AccuRadio.com team and his deep experience with Internet radio to a new company

named Slipstream. Hanson will be CEO, Paul Maloney (a familiar name from Kurt’s RAIN newsletter) VP/
Programming, and Ralph Sledge the VP/Technology. The mission: getting radio websites caught up, so

they offer more attractive audio options than merely streaming the terrestrial station’s signal. That’s worth
doing, says Kurt (“it's good customer service”). But he says “listeners are now expecting more than that.” They
want “a wide variety of choices and to be given the ability to personalize the streams to their tastes.” Or as

one outsider puts it, “a Pandora kind of experience”, but based at the local station’s website. Kurt gives an
example of an oldies station that might use Slipstream to build “a ten-channel version of ‘Oldies 108’ online

- featuring channels devoted to the British invasion, Motown, surf rock, folk rock, bubblegum, one-hit wonders
and so forth.” Each variant would carry Oldies 108 jingles, sweepers and jocks. Stations could sell sponsorship of
the entire project, or pitch separate channels. And “sales” is where Triton Media enters the scene. This
“convergence” specialist will handle the distribution of Slipstream and also the ad sales. That’s because
Slipstream’s available either by barter, or for a flat monthly fee, plus bandwidth and royalty costs. Triton COO
Mike Agovino says the Slipstream deal “continues our commitment to local radio station empowerment”, with
“best-of-breed digital tools.” By coincidence (we've been working on the publication a long time), the new NAB
Radio Show "Innovators" publication from Radio-Info.com features thinkpieces from both Agovino and Kurt Hanson
- about how radio’s got to get going with new media.

Arbitron’s got a “weather eye” peeled on Houston PPM panel members.

It's also suspending diary-placement and follow-up calls in the diary markets of Beaumont-Port Arthur,

Corpus Christi, McAllen-Brownsville and Lake Charles — all places that are definitely in harm’s way from the
gigantic Hurricane lke. As for live People Meter market Houston — Arbitron’s supplying GMs, PD and engineers with
“a checklist to help in preparing the encoders and monitors for the storm” - particularly their backup facilities -
and “instructions for notifying us of any changes and/or technical difficulties.” At a guess — Clear Channel news/
talker KTRH (740) is going to have one whale of a jump in the PPM weeklies. When Katrina smote New Orleans

in 2005, it wasn't (and still isn't) a People Meter market and Arbitron suspended operations there, too — but WWL
and its simulcast sisters would’ve had awesome numbers.

Once lke clears out of Austin, the NAB Radio Show moves in.

First, our thoughts are with the people along the Gulf Coast, and their safety and well-being. Business

comes second to that, right? Austin should get its share of rain, but the folks behind the NAB show

should feel relieved that the fast-moving storm won’t linger over Texas. Steering Committee chair

Steve Goldstein of Saga tells me he’s particularly proud of two defining features: “We cut down on the

number of sessions, because that was one of the biggest complaints, that people couldn’t get to

everything that interested them. Then there’s a New Media track with about 15 sessions.” Steve says radio is
hungry for information about the Internet and other opportunities, and that’s why they booked Gordon Borrell as
a featured speaker on “The $13 billion opportunity in local revenue.” Steve himself is moderating a first-ever
“New Media Executives Super Session” with Emmis Interactive’s Deb Esayian, CBS Radio’s David Goodman,
Triton’s Mike Agovino and ESPN Digital Media’s Marc Horine. Then there’s stuff about ratings — both PPM and

the diary — major research presentations by Edison and Coleman, and keynotes by pros like New York

Times columnist David Pogue and RAB chief Jeff Haley. One thing that’s new and helpful: You can text in ahead
of time, to have your cellphone remind you that a particular session is about to start. I'll be there in Austin,
along with the rest of the folks at Radio-Info.com. If you can’t be there, we'll do our best to make it real for you.

How’s HD Radio doing with the public? A new Mark Kassof study finds pluses and minuses.

See what you think of these results from veteran researcher Kassof: 67% of 18-64 year olds in the telephone-
based study (688 interviews) have heard of HD Radio. That’s a significant increase from two years ago, when
the figure was just 38%. Kassof says “consumers’ understanding of HD Radio has also grown: 21% indicate that
HD Radio delivers higher quality sound, versus 17% in 2006. Significantly, 8% now volunteer that it delivers
more stations or choices, versus 1%.” But...Mark says “on the downside, this year’s research finds

continued misconceptions. Now, 7% indicate the HD Radio is satellite radio, up from 3%. And 3% think they
receive HD Radio even though they have not purchased an HD-capable receiver.” Frankly — I'm surprised that
figure’s only 3%, given some of the quick mentions about “broadcasting in HD"” that I've heard on various
stations. TV’s got the same problem - some people believe they’'ve got HDTV just because the station’s promoting
it. But let’s not get started on the "HD/HDTV” confusion thing again. Mark Kassof concludes that “the industry



still has a lot of work to do, explaining HD Radio and selling its benefits to consumers.”

Update on the Clear Channel bond sale - even fewer takers than they expected.

Again, the company should be good for the obligation, but today's Wall Street Journal says the total value of
bonds sold by underwriters was just $228 million. That's well below the $325 million figure that was already
scaled down from the original target of $980 million. So just about one-quarter of the bonds sold, and they

were priced at 70 cents on the dollar, what the Journal calls "a deep discount even in this dismal environment
for risky credit." And the debt then started traded even below the 70-cent sale price, at around 68 cents. One
factor probably hurt - the distraction over Fannie Mae and Freddie Mac, and the twisting-in-the-wind spectacle of
a wounded Lehman Brothers.

Detroit rumor: Is Drew Lane coming home to Greater Media’s WRIF — but not in mornings?

It's not hard to believe that Drew would return to the place where he and former partner Mike Clark

held court for so many years - he loved 'RIF and he didn't want to leave Detroit. It's just that he was
burned out from the grind of morning radio, and he says he’d communicated that to the station many

times. There was also - when he first took a leave last year - the issue of caring for his cancer-stricken fiancée. So

it might be - shockingly - Mike & Company in the morning, and Drew in another daytime shift. How would that
affect afternoon institution Arthur Penhallow, who’s owned the PM drive shift since Nixon's first term, in 1970?

The latest AMS study finds 64% of adults listening to the radio every day.

And “80% usually turn on the radio when they get in their car.” These American Media Services-

commissioned studies from Omnitel are partly designed, | think, to remind people in radio that there are plenty
of positives about the business, amid the background noise about iPods, Internet radio and (not so much

now) satellite. The telephone study was conducted September 5-7 and included 1,005 U.S. adults, and it finds
a sharply-rising trendline for Internet radio: “Nearly 4 out of 10 said they listened in the past week, compared
with less than a quarter who said that six months ago.” And check this: “"37% said they are interested in having
an Internet connection in their current vehicle or their next one.” 20% were familiar with the Chrysler
announcement about just that feature in its 2009-model vehicles. AMS Chairman Ed Seeger says the findings
“once again demonstrate how much Americans rely on the radio for music and entertainment.” Also - “the
survey makes clear that Internet radio and continuous music over the Internet are becoming increasingly
important to American audiences.” Survey results at the AMS website.

Five Colorado FMs get LMA’d, stay mostly biz-talk, and add “The Radio Shopping Show.”
AirTime Media (Tim Disa, Darrel Peters) has a stack of news about a quintet of talk-formatted stations
owned by Pilgrim Communication (Gene and Randy Hood), so let’s take things in order. First, AirTime
engineers a long-term LMA - with eventual purchase one-by-one, within five years - by Rocky Mountain
Radio. The properties are KRCN, a Denver-market station in the suburb of Longmont (1060). KKKK,
Colorado Springs (1580). KSKE-AM, Buena Vista (1450). KVLE, Vail (610). And KVLE-FM, Gunnison (102.3).
Those stations currently simulcast as “"Radio Colorado Network”, but Disa says they'll “be re-branded as The
Big Money Station, with the website of BigMoneyStation.com.” They'll also add the “Radio Shopping Show
sales solution system”, through an arrangement with Chicago-based Rick Jakle. (Tim’s now marketing the
Radio Shopping Show.) And AirTime Media says the stations “are already procuring local goods and services
from retailers” so they can debut a daily Radio Shopping Show in early October. Also included with the
Rocky Mountain Radio’s LMA-to-buy from Pilgrim: the GAB Radio Network.

Sound Bites:

Kissing a pig wasn’t in the job description of KDKA, Pittsburgh’s Kevin Miller - but hey, you've gotta
be responsive to the news trends, if you're a talkshow host, right? Kevin will be kissing not one but two lipstick-
made-up pigs today outside the KDKA studios. The gag is a benefit for Special Olympics of Allegheny County.

Envision Radio Networks will “"Think 360", in a new strategic partnership “that will lead to future

content development” of various Envision properties that will pop up on Think360’s Desktop Channel Messaging.
That could put Paul Shaffer (Letterman’s band leader/sidekick), movie critic Jeffrey Lyons and other

Envision personalities into new environments.

Don’t bet on the FCC collecting these two $10,000 fines from New York City pirates. I'd call it
a tossup, since neither man responded to the original letters sent three months ago, and the FCC's got
precious few ways to actually enforce the collection of a fine. It has Bronx piratecaster Alexander Kissi
(formerly at 96.5) and Queens-borough operator Yvon Louis (last seen at 88.1) in its sights. But the
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FCC enforcement process is incredibly cumbersome. (If the police found you speeding and driving without a
license, would the cop give you several months to get legal? Or would you be hitchhiking home that night?) As for
the expedited enforcement that’s happening down in Florida because of its aggressive state law, New Jersey has
one that’s similar, says the NJBA’s Phil Roberts. Problem is: much of the FM-band interference to New Jersey
stations is drifting in from New York City, especially nearby Staten Island. The Florida and New Jersey laws allow
local officials to quickly make a case instead of waiting for the feds - and the miscreant can soon become a not-
so-jolly roger behind bars, doing time.

WBBM-FM, Chicago night jock Julian Nieh is selected as the Jacobs Media “Citizen President” - that is,
he won because of his written entry into the contest, and thus he’ll be joining pros like B101, Philadelphia

owner Jerry Lee, Harpo Radio’s John Gehron and Arbitron’s Pierre Bouvard at next Thursday afternoon’s Jacobs
Media Summit associated with the NAB Radio Show and R&R convention, in Austin. Julian apparently made
some salient points about what radio needs to be doing. His reward: a free trip to Austin. Let’s hope he gets the
night off.

Wheeling and Dealing:

Starcall’s Randi Markowitz is buying two FMs and an AM, west of San Antonio. Longtime radio 'r-""
telemarketing specialist Markowitz is the force behind Starcall Broadcasting, which is apparently [~ StarCall
making its first station purchase in this deal with Texas group owner Rhattigan Broadcasting. The three properties

are in Uvalde, about 85-90 miles west of the San Antonio metro. They're Tejano “"U102.3” KUVA-FM (a Class

A), “Country 104.9” KVOU-FM (a C3) and adult standards KVOU (1-kw at 1400). Seller Michael Rhattigan will

still own nine other stations in the Lone Star State. The Markowitz purchase is brokered by Bill Whitley of

Media Services Group in Dallas.

Boston-area “La Super X” Spanish tropical WMSX, Brockton (1410) goes into a trust run by

Susan Schlessinger, as a result of a loan default by Hispanic Broadcasters. The licensee owes $1,263,200

plus $500,000 in interest, $73,402 in back real estate taxes already paid by the lender, plus attorney’s fees.
The lender is Life Insurance Community Investment Initiative — which called the loan back on May 21. Now the
lender winds up with the property that was owned by Antonio Molina-run Hispanic Broadcasters Inc.

In the Lufkin, TX area, the Rev. Jimmy Swaggart’s Family Worship Center acquires a commercial-band FM -
a future one, that is - for $265,000. Seller Tammy Pearce paid $265,000 in an FCC auction (counting her new
bidder credit), and that’s precisely what she’s receiving from the Swaggart operation, in the form of a five-
year promissory note. The construction permit’s known as KYTM, and it'll be a Class A (6-kw at 282 feet) at
99.3 licensed to Corrigan, TX.

Faces on the Radio:
Sarah Palin gets to be on the radio as well as other media, as the Alaska governor/VP hopeful’s exclusive
sitdown with Charlie Gibson of ABC News is parceled out to various ABC properties, including ABC Radio News.

John Phillips counts as another one of the former Jacor/Clear Channel folks who's now in the employ of
Tribune - and this one I'd missed. The Cincinnati Enquirer’s John Kiesewetter reports on his TV & Media
blog that Phillips was “fired in December after 32 years on WLW and WKRC as a helicopter traffic
reporter.” And now he’s up in Chicago, dealing with a different kind of height: the Tribune Tower. John’s
literally the director of the tower, with 36 stories above-ground and seven below. His job is supervising
the facility’s services and operations. Now — will Sam Zell at some point sell the tower and then lease back what
he needs? He's certainly had that thought and retained experts to evaluate the possibilities. But for now John's
back working with Randy Michaels.

Luis Diaz-Albertini re-surfaces in Tampa radio, this time as the general manager of Genesis
Communications-owned news/talk WWBA (1040). His career has included managing "Q105” WRBQ-FM (104.7) there.
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Janet Layne wants to return to fulltime radio in Springfield, MO after doing the mom-thing for five
years - and the News-Leader says Monday is indeed the day the full-strength “Woody and Janet in the
Morning” show re-appears on KGBX (105.9). Janet partnered with Woody P. Snow on the Clear Channel
AC for 12 years, before her temporary retirement to have her daughter, in Spring 2003.

Buddy Sadler figures 43 years in broadcasting is...well, almost enough. He’s retiring from the daily stuff, but
tells Radio-Info.com “I'll be doing a couple of hours a week at WHIN, Gallatin, the station where | worked 41
years ago.” In the intervening time, he spent 22 years in the newsroom at WSM, Nashville. He says "It's been
fun, and I just cant walk away completely.”

Nik Rivers quickly lands a couple of markets West of where he most recently worked (Albany, NY), now as the
new PD at rocker “Zone” WZNE, Rochester (94.1). It's the former CBS Radio property swapped away by
Entercom and now owned by Stephens Media.

Lee Schafer dies at 62, after a 25-year career spent building up Christian broadcasting in Boise. He was the GM

of the three Inspirational Family Radio stations that he and his family owned: Religious KSPD at 790 (purchased

in 1983), religious KBXL at 94.1 (bought in 1989) and “Heartland Country” KDZY, McCall at 98.3. The

Idaho Statesman quotes Art Gregory, president of the History of Idaho Broadcasting Foundation, saying that “being
a radio owner in Boise is not for the faint of heart. It's a lot of work for very little return. [Schafer] did it by
operating the station the proper way, keying in on listeners and ethics.” Gregory’s looking for tapes and photos of
Lee Schafer for a future tribute, and he’s at Pawzup@Qwest.net.

Thanks for spending some of your time-starved Friday with T-R-1, Taylor on Radio-Info. It's been a
long week, hasn't it? So enjoy your weekend. Newstips and comments to Tom@in3media.com.

Classifieds

Market Man Why advertise anywhere else?

Every day Radio-Info.com and the Taylor on
Radio-Info.com publication reach the best
people in the radio industry through our
one-of-a-kind website. We provide the
latest breaking news, ongoing stories and
the most active message boards in the
industry.

CLASSIFIEDS

Our boards average over 35 Million Views per month - and
they're growing. 66% of our viewers return each day with visits
averaging nearly 13 minutes.

Market Manager
WNOR-FM WAFX-FM - Norfolk, VA

Great combination of Classic Rock and Classic Hits. Great and

committed staff at these heritage stations. In addition to our message boards, we offer up to the minute

news, information and industry buzz on both the website and
Tom Taylor's Taylor on Radio-Info publication - our free daily

We'll skip the usual job description hyperbole such as newsletter with an ever-growing subscriber base that reaches the
“seeking dynamic leadership, sales focus, and an outstanding | most highly valued radio industry professionals on the web. With
reputation”. That goes without question. all we've got to offer, why advertise anywhere else?

Simply stated, we seek an extraordinary GM, not an ordinary Contact Len Besinger at +1630.372.8722 or len@in3media.

one. Tell us about yourself and include resume, in strict com for more details and a copy of our media Kit.
confidence to:

Warren Lada Start advertising today for limited time

Sr. Vice President-Operations specials!
Sagahr@sagacom.com

Equal Opportunity Employer
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CON FERENCE
PLANNER

Brokers

Andy McClure, Erick Steinberg; Exline
Company; Austin Hilton; Office: 415.479.3484;
Cell: McClure- 415.497.3855; Steinberg-
415.209.4890; exline@pacbell.net; www.

TheExlineCompany.com

Frank Boyle, Frank Boyle & Co.; Clarion Inn;
Hotel Phone: 512.444.0561; Office:
203.377.3030; Cell: 203.249-7818;
fboylebrkr@aol.com

Ed Henson; Henson Media, Inc. (located in
Louisville, KY); Austin Hilton; Office:
502.589.0060; Cell: 502.594.7561;
edhensonl@bellsouth.net; www.hensonmedia.com

Dick Kozacko, George Kimble; Kozacko Media
Serv.; Austin Hilton; Office: 607.733.7138; Cell:
Kozacko- 607.738.1219; Kimble- 520.465.4302;
rkozacko@stny.rr.com; GeorgeWKimble@aol.com

Media Services Group; Four Seasons; Office:
904.285.3239; info@mediaservicesgroup.com;
www.mediaservicesgroup.com

Elliot Evers, Brian Pryor, Bill Fanning, John
Cunney; Media Venture Partners; Four
Seasons; Office: 415.391.4877;
pch@mediaventurepartners.com; www.

mediaventurepartners.com

Larry Patrick, Susan Patrick, Greg Guy;
Patrick Communications; Austin Hilton; Office:
410.799.1740; larry@patcomm.com,
susan@patcomm.com, greg@patcomm.com; Www.
patcomm.com

Bill Schutz ; Schutz & Company; Austin Hilton;
Office: 757.258.8740; Cell: 757.880.9251;
wbschutz@aol.com;

Glenn Serafin; Serafin Bros., Inc.; Austin
Hilton; Office: 813.885.6060; Cell: 813.494.6875;
gserafin@tampabay.rr.com

John L. Pierce, Jamie Rasnick; John Pierce &
Co. Austin Hilton; Office: 859.647.0101; John
Cell: 859.512.3015, Jamie Cell 513.252.1186;
jpierce@johnpierceco.com, jrasnick@johnpierceco.
com, www.johnpierceco.com

For more information, please contact Len Besinger at 630-372-8722 or by e-mail at len@in3media.com.
Your listing will appear on every Taylor on Radio-Info issue now through the NAB in Austin as well in

print at the show.

Consulting Engineers

Gary Cavell, Richard Mertz, Dan Ryson;
Cavell, Mertz & Associates, Inc.; Office:
703.392.9090; NAB-Team@CavellMertz.com;
www.CavellMertz.com

Interactive

Margaret Shiverick, Paul Cramer; Monetizing
Web Presence, Web Revenue Share Network
from MJI Interactive/Triton Digital;
Intercontinental; Office: 212.419.2919,
716.206.8458; Cell: 914.649.1236,
908.244.6096; Margaret@MJlInteractive.com,

Paul@MJlinteractive.com, www.MJlInteractive.com

Margaret Shiverick, Paul Cramer; Text
Messaging, Mobile Xpress Messenger from
MJI Interactive/Triton Digital Intercontinental;
Office: 212.419.2919, 716.206.8458; Cell:
914.649.1236, 908.244.6096;
Margaret@MJlInteractive.com,

Paul@MJlinteractive.com, www.MJlInteractive.com

Bill Freund, Dominick Milano; Triton Digital;
Four Seasons; Office: 310.575.9700,
212.419.2955; Cell: 323.791.6888 or
908.342.6402; bfreund@tritonmktg.com,

dmilano@tritonmktg.com, www.tritonmedia.com

Programming/Consulting

Dan Vallie, Jim Richards, Mike Donovan, Harv
Blain, Greg Dunkin; Vallie-Richards-Donovan;
Omni Hotel; Office: 706.453.1202; Cell:
706.856.6251 jimrvr@aol.com; www.
vallierichardsdonovan.com

Sovereign City; Omni Austin; Booth 625; Office:
920.271.1000; www.sovcity.com

Steve Davis, Mark St John, Guy Zapoleon;
Zapoleon Media Strategies; Residence Inn;
Office: 281.647.9222; Guy@zapoleon.com,

Mark@zapoleon.com, Steve@zapoleon.com; www.
zapoleon.com

Your Email Options

Info newsletter.

IArchives

Report News

clicking here

How to Advertise
To learn about advertising or other creative partnerships, contact Len Besinger at 630-372-8722 or by e-mail at
len@in3media.com.
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